Welcome to Graphic Design Digital Dazzlers: Canva Edition

This course is meticulously designed to align with state standards and targeted learning objectives, ensuring
comprehensive coverage of essential knowledge and skills required for student success.

Course Description:

Unleash your inner graphic designer in this dynamic course that takes your skills to the next level using the powerful
and user-friendly design tool, Canva. Explore advanced techniques in layout design, typography, image manipulation,
and branding to create visually stunning projects for various media platforms. Whether you’re designing social media
graphics, marketing materials, or personal projects, this course will help you develop a strong understanding of
design principles and how to apply them to real-world projects. By the end of the semester, you'll be able to create
professional-grade visuals that stand out and communicate your message effectively.

Learning Outcomes:
By the end of this course, students will:
1. Master Canva Tools and Features: Gain proficiency in using Canva’s advanced design features, including
layers, grids, and custom elements.
2. Understand Layout Design: Learn how to create balanced, aesthetically pleasing layouts for both digital
and print media.
3. Enhance Typography Skills: Explore the art of typography, including font pairing, hierarchy, and text
formatting to create impactful designs.
4. Manipulate Images and Graphics: Develop skills in image manipulation, including cropping, resizing, and
adjusting images to fit various design purposes.
5. Branding Essentials: Understand the principles of branding and apply them to create cohesive, branded
visuals that communicate a consistent identity.
6. Create Visual Assets for Media Platforms: Learn how to design graphics optimized for different media
platforms, such as social media posts, website banners, and promotional materials.
7. Apply Design Principles: Apply key design principles—balance, contrast, alignment, repetition, and
proximity—to your projects for professional-level results.
8. Build a Portfolio: Create a portfolio of your best designs to showcase your graphic design skills.

Course Structure:

This self-paced course is divided into interactive units that guide students through the fundamentals of advanced
graphic design using Canva. Each unit includes video tutorials, hands-on projects, and opportunities for students to
apply their learning in real-world scenarios.

Semester 1: Advanced Canva Design Fundamentals
* Unit 1: Getting Started with Canva Pro Tools
. Introduction to advanced Canva features, including custom templates, grids, and smart design
tools.
. Learn to navigate Canva’s interface efficiently and use the platform’s vast library of elements,
photos, and icons.
. Practice creating simple designs using these tools, focusing on functionality and ease of use.

* Unit 2: Layout Design Mastery
. Understand the principles of effective layout design, including visual flow, balance, and symmetry.
. Learn how to design visually appealing compositions for different media formats (e.g., posters,
social media, flyers).
. Create layouts that draw attention and communicate messages effectively.

* Unit 3: Typography for Impact
. Explore typography techniques, including font pairing, contrast, and text alignment.
. Understand how typography affects the readability and emotional impact of your designs.
. Apply typography skills to create attention-grabbing headlines, quotes, and body text.

* Unit 4: Image Manipulation and Enhancement
. Learn how to manipulate and enhance images within Canva, including cropping, resizing, and
applying filters.
. Explore techniques for adjusting colors, saturation, and contrast to fit the desired design aesthetic.
. Integrate stock images, icons, and vectors seamlessly into your designs.



* Unit 5: Branding Your Designs
. Understand branding concepts and how to create cohesive visual identities.
. Learn how to design logos, brand templates, and other brand assets in Canva.
. Explore color theory and how to choose palettes that reflect your brand’s personality.

* Unit 6: Designing for Social Media and Marketing
. Learn how to create professional social media graphics and marketing materials that stand out.
. Design posts, ads, banners, and promotional materials optimized for different platforms (Facebook,
Instagram, Pinterest, etc.).
. Explore tips for crafting visually compelling calls-to-action and branded content.

* Project 1: Social Media Branding Kit
. Apply your skills to design a complete social media branding kit, including profile and cover images,
templates for posts, and story designs.
. Focus on creating a cohesive look and feel that communicates your brand identity.
. Receive feedback and make improvements to your designs.

» Unit 7: Presentation Design and Infographics
. Learn how to design impactful presentations and infographics that convey information clearly and
creatively.
. Understand the best practices for designing slides, graphs, and charts.
. Create a presentation or infographic that visually represents data and ideas in a compelling way.

» Unit 8: Final Project — Portfolio Design
. Develop a final project where you apply everything you've learned to create a complete design
portfolio.
. Showcase your best works, including social media graphics, marketing materials, and presentation
designs.
. Focus on crafting a polished, professional portfolio that demonstrates your skills.

Assessment:
* Quizzes: After each unit, students will complete short quizzes to test their understanding of key design
concepts and tools.
» Creative Projects: Students will complete hands-on design assignments that demonstrate their ability to
apply the principles learned in each unit.
* Final Portfolio: At the end of the semester, students will submit a portfolio of their best design work,
including social media designs, marketing materials, and a branding kit.

Pace and Flexibility:

This is a self-paced course, allowing students to work through the lessons and assignments at their own speed.
Students will have access to video tutorials, design exercises, and project feedback that can be revisited as needed.
Whether students prefer to work quickly or take their time, the course is designed to allow for flexibility in learning.

Conclusion:

By the end of Graphic Design Digital Dazzlers: Canva Edition, students will have mastered advanced techniques in
Canva and be able to create professional-level graphic designs. With a strong foundation in layout design,
typography, image manipulation, and branding, students will be equipped to take on a wide variety of design projects,
from social media graphics to marketing campaigns. This course will inspire students to unleash their creativity and
set them on the path to becoming skilled graphic designers.



